
   
 

   
 

US PC shipments grew 1% to reach 135 million 

in 2021 

Shanghai (China), Bengaluru (India), Singapore, Reading (UK) and Portland (US) – Wednesday, 

23 February 2022 

 
 

US PC shipments (including tablets) grew 1% in 2021, despite suffering a 28% fall in Q4 2021. 

Overall, the last quarter saw 33.8 million shipments of desktops, notebooks, workstations 

and tablets. Notebook shipments fell 28% year on year to 17.5 million, mainly due to a 

decline in Chromebooks as the education market reached saturation. Tablet shipments 

shrank 31% to 12.7 million as consumer demand slowed significantly. Desktops were the 

best-performing category, up 9% to 3.6 million units as commercial investment in on-

premises work continued to increase.  

 

“The US PC industry’s overall growth in 2021 highlights the long-term potential of the demand 

initially created by the pandemic,” said Canalys Research Analyst Brian Lynch. “While Q4 2021 

showed less impressive performance than the year overall, the market is well positioned to 

continue providing significant opportunities, especially from a revenue perspective, for the 

coming year amid strong business demand. The commercial segment was the only area to 

maintain shipment volume levels from the fourth quarter of 2020, and saw PC vendors’ 

revenue rise by 13% to more than US$9 billion. The US was a prioritized market in the early 

stages of the pandemic as supply constraints hindered the industry. Many firms, however, still 

struggled to acquire specific models and features, leading to ongoing pent-up demand. The first 
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half of 2022 will see a concerted effort by firms to outfit employees with suitable PCs for their 

elevated daily needs. And while demand has tailed off in the consumer segment, it is expected 

to maintain shipment levels higher than those seen before the pandemic for years to come.”  

 

The Chromebook market had a second consecutive quarter of poor shipment numbers, posting 

a 73% fall from Q4 2020. “While it is was an undeniably poor quarter for Chrome, significant 

declines were expected after the surge in shipments that coincided with peak education 

demand due to lockdowns,” said Lynch. “The education market will return to high levels of 

output by the 2023/24 school year as school boards seek to refresh devices bought during the 

pandemic. The need for devices with better specifications, such as larger displays and faster 

processors, will provide renewed opportunities for Chromebook vendors. The first half of 2022 

is also set to provide a boost to Chromebooks as some schools will use a portion of the allotted 

US$7.2 billion approved via the Emergency Connectivity Fund to support the spread of digital 

education.” 

In the market for desktops, notebooks and workstations, HP led all vendors for full-year 2021, 

boosted by a strong standing in the Chromebook market, which led to struggles in Q4 as 

demand from the education segment fell off. Dell gathered momentum as the year went on, 

and achieved the top spot in Q4, with its tally for the full year leaving it in second place with 

22.0 million units shipped. Lenovo achieved third place, with impressive growth of 11% over 

2020. Apple and Acer rounded out the top five, with each seeing growth over 2020 as well. 

In tablets, Apple maintained its dominance in both Q4 and the full year, ending 2021 with 19.1 

million iPads shipped, though this represented a 17% drop from 2020. Amazon and Samsung 

took second and third place with 10.9 million and 7.9 million units respectively as the country’s 

key Android vendors. Both saw relatively weak holiday season demand compared to the same 
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period in 2020. Microsoft and Lenovo placed fourth and fifth respectively in the 2021 tablet 

market.  

US desktop, notebook and workstation shipments (market share and annual growth) 
Canalys PC Market Pulse: Q4 2021 

Vendor 
(company) 

Q4 2021 
shipments 

Q4 2021  
market share 

Q4 2020  
shipments 

Q4 2020  
market share 

Annual 
growth 

Dell 5,889 28.0% 6,700 24.3% -12.1% 

HP 5,357 25.5% 8,223 29.8% -34.9% 

Lenovo 3,079 14.6% 4,699 17.0% -34.5% 

Apple 2,815 13.4% 2,906 10.5% -3.1% 

Asus 896 4.3% 885 3.2% 1.2% 

Others 3,006 14.3% 4,161 15.1% -27.8% 

Total 21,042 100.0% 27,575 100.0% -23.7% 

    
Note: Unit shipments in thousands. Percentages may not add 
up to 100% due to rounding. 
Source: Canalys PC Analysis (sell-in shipments), February 2022 

 

 

US desktop, notebook, and workstation shipments (market share and annual growth) 
Canalys PC Market Pulse: 2021 

Vendor 
(company) 

2021 
shipments 

2021  
market share 

2020  
shipments 

2020  
market share 

Annual 
growth 

HP 25.9 28.9% 25.8 31.1% 0.5% 

Dell 22.0 24.5% 20.7 25.0% 6.5% 

Lenovo 15.1 16.8% 13.6 16.4% 11.0% 

Apple 10.0 11.1% 8.9 10.8% 12.0% 

Acer 4.5 5.0% 4.3 5.2% 4.2% 

Others 12.3 13.7% 9.5 11.5% 28.6% 

Total 89.7 100.0% 82.8 100.0% 8.4% 

    
Note: Unit shipments in millions. Percentages may not add up 
to 100% due to rounding. 
Source: Canalys PC Analysis (sell-in shipments), February 2022 

 

 



   
 

   
 

US tablet shipments (market share and annual growth) 
Canalys PC Market Pulse: Q4 2021 

Vendor 
(company) 

Q4 2021 
shipments 

Q4 2021  
market share 

Q4 2020  
shipments 

Q4 2020  
market share 

Annual 
growth 

Apple 5,114 40.2% 8,216 44.6% -37.7% 

Amazon 3,366 26.4% 4,853 26.3% -30.6% 

Samsung 1,788 14.0% 2,483 13.5% -28.0% 

Microsoft 639 5.0% 575 3.1% 11.0% 

TCL 554 4.4% 302 1.6% 83.7% 

Others 1,268 10.0% 2,001 10.9% -36.6% 

Total 12,728 100.0% 18,430 100.0% -30.9% 

    
Note: Unit shipments in thousands. Percentages may not add 
up to 100% due to rounding. 
Source: Canalys PC Analysis (sell-in shipments), February 2022 

 

 

US tablet shipments (market share and annual growth) 
Canalys PC Market Pulse: 2021 

Vendor 
(company) 

2021 
shipments 

2021  
market share 

2020  
shipments 

2020  
market share 

Annual 
growth 

Apple 19.1 42.1% 23.1 45.8% -17.3% 

Amazon 10.9 23.9% 11.8 23.4% -7.9% 

Samsung 7.9 17.4% 7.5 15.0% 4.5% 

Microsoft 1.8 3.9% 1.8 3.6% -3.5% 

Lenovo 1.3 3.0% 1.5 3.0% -12.2% 

Others 4.4 9.8% 4.6 9.2% -4.2% 

Total 45.3 100.0% 50.3 100.0% -10.0% 

    
Note: Unit shipments in millions. Percentages may not add up 
to 100% due to rounding. 
Source: Canalys PC Analysis (sell-in shipments), February 2022 
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Brian Lynch (US): brian_lynch@canalys.com +1 503 927 5489 

About Canalys 

Canalys is an independent analyst company that strives to guide clients on the future of the 

technology industry and to think beyond the business models of the past. We deliver smart 

market insights to IT, channel and service provider professionals around the world. We stake 

our reputation on the quality of our data, our innovative use of technology and our high level of 

customer service. 

Receiving updates 

To receive media alerts directly, or for more information about our events, services or custom 

research and consulting capabilities, please contact us or email press@canalys.com. 
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