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Headwinds hit global smart personal audio, as 

India the only major market to grow in Q2 2022 

Shanghai (China), Bengaluru (India), Singapore, Reading (UK) and Portland (US) – Tuesday, 6 

September 2022 

 

 

According to the latest Canalys estimates, worldwide smart personal audio shipments fell by 

1.7% year on year in Q2 2022, to 98.1 million units. India, the world’s third largest smart 

personal audio market, bucked the negative trend and increased shipments by a massive 55.0%. 

But growth in India was insufficient to offset the overall global decline, with the US down 1% 

and China down 13%. TWS was the only smart personal audio category to grow, recording 8% 

growth at 63 million units. India is the key driver behind the TWS growth. Despite the rise in 

shipments, the global TWS market value fell 2.9%, hinting at the challenging macroeconomic 

environment hurting vendors’ bottom lines.  

  

Consumers in India are quickly moving to TWS, leading to growth in the wireless earphones 

category slowing to 11.1%. TWS shipments in India grew 217.9% to 7.0 million units, an 11% global 

share, its highest ever. “Without India’s impressive growth, the global TWS market would have 

gone into a decline,” said Canalys Analyst Ashweej Aithal. “India’s massive appetite for smart 

personal audio devices is for local and global players to tap into. But vendors must rethink their 
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strategies in this highly competitive market in an increasingly challenging economic environment.” 

boAt led the TWS market in India with a 47% market share, while Noise and OPPO (including 

OnePlus) made up the top three, both recording triple-digit growth, at 508% and 583% 

respectively. 

Apple continued to lead the worldwide TWS market. An improved performance by its audio sub-

brand Beats by Dre helped it to achieve 13.1% overall shipment growth in Q2, despite the AirPods 

TWS series slowing to 2% growth with 15.3 million units shipped. “Apple will be relying on its 

widely anticipated new AirPods Pro model to drive both shipment and revenue growth for its 

Wearables, Home and Accessories category in the coming quarters,” said Canalys Research Analyst 

Sherry Jin. “To drive replacements and new buyers, the next-generation AirPods Pro must not only 

improve on the basics, such as battery life and sound performance, but must also deliver new and 

practical wow factors, such as unique ecosystem-integrated content consumption and health-

tracking features.” 

Worldwide TWS shipments and growth Q2 2022 

Vendor Q2 2022 
shipments 

(million) 

Q2 2022 
market share 

Q2 2021 
shipments 

(million) 

Q2 2021 
market share 

Annual 
growth 

Apple* 17.5 27.8% 15.5 26.5% +13% 

Samsung* 5.8 9.3% 5.2 8.8% +13% 

Xiaomi 3.3 5.3% 5.3 9.1% -38% 

boAt 3.3 5.2% 0.9 1.5% +274% 

Skullcandy 2.6 4.1% 4.1 7.0% -36% 

Others 30.4 48.3% 27.4 47.0% +11% 

Total  63.0 100.0% 58.3 100.0% +8% 

   

*Apple includes Beats; Samsung includes Harman subsidiaries 
Note: percentages may not add up to 100% due to rounding 
Source: Canalys Smart Personal Audio Analysis (sell-in shipments), 
August 2022 

 

 

Vendors are already ramping up for the coming festive season, putting in place new devices, 

especially for the higher-end segment. “Samsung, Xiaomi, OPPO and others are expected to 

leverage their respective TWS line-ups as an ecosystem play to enhance their respective 
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ecosystem user experiences. This is to improve their prospects at the higher end as the highly 

commoditized entry-level and value-for-money segments see the greatest impact from an overall 

weaker economic outlook in 2022,” said Jin. 

For more information, please contact:  

Sherry Jin: sherry_jin@canalys.com +86 158 0076 4291 

Ashweej Aithal: ashweej_aithal@canalys.com +91 97386 19281  

About Smart Personal Audio Analysis 

Canalys’ Smart Personal Audio Analysis is a service that provides qualitative and quantitative 

insight into the market for smart personal audio devices. It guides vendors and partners to make 

the right decisions on value propositions, choose the right channel partners and sell on the 

appropriate platforms to engage in different markets worldwide. 

About Canalys 

Canalys is an independent analyst company that strives to guide clients on the future of the 

technology industry and to think beyond the business models of the past. We deliver smart 

market insights to IT, channel and service provider professionals around the world. We stake our 

reputation on the quality of our data, our innovative use of technology and our high level of 

customer service. 

Receiving updates 

To receive media alerts directly, or for more information about our events, services or custom 

research and consulting capabilities, please contact us or email press@canalys.com. 

Please click here to unsubscribe 
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