US PC shipments fell 23% in Q2 2022 amid
waning consumer demand

Shanghai (China), Bengaluru (India), Singapore, Reading (UK) and Portland (US) — Wednesday,
14 September 2022

US shipments of desktops, notebooks and workstations fell by 23% year on year in Q2 2022 to
19.8 million units. Notebook shipments declined 27% following the unprecedented success of
the Chromebook market a year ago and the further weakening of consumer demand.
Desktops continued to perform well, growing 10% as the category has returned to shipment
levels comparable to before the pandemic. Meanwhile, tablet shipments faced a relatively
modest decline of 4%, reaching 10.9 million shipments. The overall market avoided a larger
decline thanks to a resilient commercial sector, which maintained demand despite the
looming threat of recession and high inflation figures, growing 11% in Q2.
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“The US desktop and notebook market has now had four consecutive quarters of falling
shipments,” said Brian Lynch, Research Analyst at Canalys. “Despite this, overall shipments have
remained high when compared with pre-pandemic levels. The market is still quite healthy,
despite various headwinds, such as mounting inflation, education market saturation and recent
supply issues amid Chinese lockdowns. Consumer research suggests that the segment has the
potential to resurge once users can shrug off the burden of historically high inflation levels. The
enterprise segment has proven to be strong, accounting for half of all shipments in the last
quarter. Concerns about a potential recession have not bothered the segment so far. Despite



poor headline macroeconomic figures, unemployment remains at 3.5%, tied for the lowest
headline unemployment rate in 20 years. Some companies have made the news with big
layoffs, but job listings still outnumber job seekers two to one, indicating a strength that will
insulate the commercial PC market from a severe decline in the short term.”
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Dell held onto its position as the top desktop and notebook vendor. It has capitalized on the
strength of the commercial market, posting an annual decline of just 3%. Ever since the
saturation of the education market, HP has struggled to replicate its shipment figures without
relying on soaring Chromebook demand. HP’s shipments fell 44% year on year, a modest
improvement on recent quarters, which saw the vendor post falls of over 60%. Lenovo took
third place in the market with a 22% decline in shipments. Apple was hit by a decline of 14% in
shipments as it struggled with supply constraints due to lockdowns in China. Acer rounded out
the top five with a 17% decline in shipments.

US desktop, notebook and workstation shipments (market share and annual growth)

Q2 2022

Vendor Q2 2022 Q2 2022 Q2 2021 Q2 2021 Annual
(company) shipments market share shipments market share growth
Dell 5.5 28.0% 5.7 22.3% -3.0%
HP 4.6 23.1% 8.1 31.6% -43.5%
Lenovo 3.3 16.8% 4.2 16.6% -21.5%
Apple 2.2 11.1% 2.6 10.0% -13.7%
Acer 1.3 6.8% 1.6 6.3% -17.2%
Others 2.8 14.2% 3.4 13.2% -16.6%




Total 19.8 100.0% 25.6 100.0% -22.6%

Note: Unit shipments in millions. Percentages may not add up to
100% due to rounding. 0 cand lyS
Source: Canalys PC Analysis (sell-in shipments), August 2022

In the tablet market, Apple suffered a 12% decline in iPad shipments in Q2 as high-end demand
continued to slowly shrink following the tablet market’s pandemic boom. Amazon has found
continued success at the low end, posting 10% growth. Like Apple, Samsung experienced a
modest decline as demand for mid-to-high-end tablets has dwindled. TCL posted the best
performance of all tablet vendors with 160% growth, capitalizing on increased marketing
efforts in the region, excellent carrier slots with Verizon and affordable price points. Microsoft
secured fifth place in the tablet market with modest growth of 3%, as its Surface line offers a
strong alternative to notebooks.

US tablet shipments (market share and annual growth)

Q2 2022

Vendor Q2 2022 Q2 2022 Q2 2021 Q22021  Apnual
(company) shipments market share shipments market share growth
Apple 4.4 42.7% 5.1 47.2% -12.2%
Amazon 2.7 26.4% 25 23.3% 9.7%
Samsung 1.8 17.6% 2.0 18.8% -9.1%
TCL 0.6 6.1% 0.2 2.3% 159.9%
Microsoft 0.4 3.4% 0.3 3.2% 3.3%
Others 0.9 3.9% 1.1 5.3% -25.2%
Total 10.8 100.0% 11.3 100.0% -3.9%

Note: Unit shipments in millions. Percentages may not add up to
100% due to rounding. 0 cana lyS
Source: Canalys PC Analysis (sell-in shipments), August 2022

For more information, please contact:

Brian Lynch: brian_lynch@canalys.com +1 503 927 5489
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About PC Analysis

Canalys’ PC Analysis service provides quarterly updated shipment data to help with accurate
market sizing, competitive analysis and identifying growth opportunities. Canalys PC shipment
data is granular, guided by a strict methodology and broken down by market, vendor and
channel, as well as additional splits, such as GPU, CPU, storage and memory. In addition,
Canalys also publishes quarterly forecasts to help better understand the future trajectory and
changing landscape of the PC industry.

About Canalys

Canalys is an independent analyst company that strives to guide clients on the future of the
technology industry and to think beyond the business models of the past. We deliver smart
market insights to IT, channel and service provider professionals around the world. We stake
our reputation on the quality of our data, our innovative use of technology and our high level of
customer service.

Receiving updates

To receive media alerts directly, or for more information about our events, services or custom
research and consulting capabilities, please contact us or email press@canalys.com.
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