Android Auto and Apple CarPlay in half of
vehicles sold in US and Europe in Q1
Palo Alto, Shanghai, Singapore and Reading (UK) – Thursday, 24 May 2018

Canalys estimates that Android Auto and Apple CarPlay were available in 46% of new vehicles
sold in Europe in Q1 2018 and 52% of new vehicles sold in the US.
Smartphone mirroring solutions, such as Android
Auto and Apple CarPlay, have become key
features in hundreds of car models in 2018.
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Groupe PSA, Honda and Volkswagen, have the
highest percentage of new vehicles sold with the
capability, either as a standard or optional feature.
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Most automotive brands that offer the solutions offer both Android Auto and Apple CarPlay – the
driver selects the solution depending on their smartphone. BMW Group is the main exception,
including Apple CarPlay but not Android Auto in its BMW and Mini vehicles. Canalys estimates that
in Europe, 78% of smartphone users have an Android phone, against 20% with an iPhone. In the
US, 56% of smartphone users are Android owners, against 43% with iPhones.
The solutions show key smartphone applications, such as maps, music, audio books, podcasts and
communication, within a familiar user interface (UI) on the vehicle’s built-in display. But, crucially
reducing the need to touch the display, voice assistants are integrated.
“We rely on smartphones so much but must avoid touching them while driving. Smartphone app
mirroring onto previously under-used displays enables drivers to easily bring their smartphone
media content and apps to their vehicles with a familiar UI,” said Chris Jones, Chief Analyst at
Canalys. “Voice has been a rarely used but available UI in premium vehicles for many years. But
the rise of AI voice assistants in smartphones, smart speakers and TVs, and with those same
assistants – Apple’s Siri, Google’s Assistant and Amazon’s Alexa – now available in many vehicles, it
will change how we use our voices to safely control functions.”
Smartphone mirroring solutions and in-vehicle AI voice assistants will evolve quickly. At its recent
I/O developer conference, Google announced plans to embed a custom Android OS into future
vehicles. With Volvo its first automotive OEM partner, voice will be the main UI. Future AI voice
assistants will better respond to and anticipate driver and multiple passenger demands.
“The tech giants work at a different speed to the automotive industry,” said Sandy Fitzpatrick,
Canalys VP. “The automotive OEMs must decide whether to concede the underlying control of the
infotainment system and UI to the likes of Amazon, Apple or Google, or partner or compete with
them.” Some notable automotive brands that did not offer Android Auto or Apple CarPlay in Q1
included Lexus, Mazda and Tesla, while Toyota has only enabled Apple CarPlay in one new US
model and Jaguar Land Rover will include the solutions from Q2.
This data is taken from Canalys’ Intelligent Vehicle Analysis service, the only market intelligence
service that focuses on identifying which driver assistance, connectivity, convenience and safety
features sell in the different vehicle models, on a quarterly basis.
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About Canalys
Canalys is an independent analyst company that strives to guide clients on the future of the
technology industry and to think beyond the business models of the past. We deliver smart
market insights to IT, channel and service provider professionals around the world. We stake our
reputation on the quality of our data, our innovative use of technology and our high level of
customer service.
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